
 
 
 
 
 
 

  

FACT SHEET Q4/FY 2017/18 

 

FY 2017/18  

// Sales adjusted for currency effects and portfolio changes grew slightly by +0.2%; reported 
sales decreased by –0.9% to €21.4bn 

// Online sales increased by +13% yoy to 12.1% of total sales (FY 2016/17: 10.6%); pick-up 
rate slightly higher at 42% vs. 40% in the prior year 

//  Services & Solutions sales grew by +10% yoy to 6.9% of total sales (FY 2016/17: 6.2%) 

//  Selective store expansion with 34 openings and 8 closures; average store size reduced by 
–3.0% to 2,724sqm since September 2017 

// EBITDA decreased by €–63m to €650m and EBIT by €–75m to €419m (each incl. €21m profit 
contribution from Fnac Darty S.A.); decline particularly driven by declining sales in Germany 
and Switzerland along with a group-wide declining gross margin by –0.5%p. to 20.1%; EBIT 
additionally impacted by €7m goodwill impairment in Switzerland 

// Impairments of METRO AG stake impacted the net financial result by around €–268m, 
partially offset by METRO AG dividend in the amount of €25m and by a book gain from the 
disposal of the 3.6% stake in METRO AG in September 

// Underlying tax rate, excluding any effects from METRO AG and Fnac Darty S.A., improved 
to 34.1% mainly due to implementation of a German tax group, DTA activation in Turkey 
and elimination of the Russian losses (FY 2016/17: 42.1% before special items) 

// Minorities stable at €64m; adjusted for any effects from METRO AG and Fnac Darty S.A., 
minorities were at around 25% of underlying profit or loss for the period 

// EPS declined by €–0.56 to €0.07 due to lower EBIT/DA and the METRO AG stake impairment 

// Result of discontinued operations from the transaction in Russia attributable to 
CECONOMY AG shareholders amounted to €–234m or €–0.70 per share 

// No meaningful basis for the distribution of a dividend for FY 17/18; funds used instead to 
accelerate transformation; general dividend policy remains in place for future years 

// Positive change in net working capital (NWC) as per cash flow statement of €302m largely 
driven by higher trade payables due to temporary optimization of payment terms and an 
increased purchasing volume due to the VAT campaigns in September in Germany 



 
 
 
 
 
 

  

// Cash investments (excl. the acquisition of Fnac Darty S.A. in PY) decreased by €–47m to 
€263m (or 1.2% of sales), mainly due to more selective expansion with a focus on less 
capital-intensive small store formats 

// Underlying Free Cash Flow (excl. the acquisition of Fnac Darty S.A. in PY) improved by 
around €206m to €480m due to positive NWC  

 

Outlook FY 2018/19 

The outlook is adjusted for exchange rate effects and before portfolio changes. Still to be 
specified expenses in connection with the restructuring and optimization of structures and 
business processes at administrative and central units are not included. Expenses for already 
announced management changes in top management are also not included. 

1 Included non-recurring effects such as: re-assessment of inventory costs, valuation of gift card liabilities, pension income (mentioned effects 
accounted for a mid-double-digit €m amount). 

 
 
Q4 2017/18 

// Sales adjusted for currency effects and portfolio changes declined –1.9%; reported sales 
decreased by –3.8% to €5.0bn; sales faced a high comparison base and were negatively 
impacted particularly in Germany by the unusually hot weather in July and August 

//  Online sales rose by +10% yoy to 12.2% of total sales (Q4 2016/17: 10.6%); pick-up rate 
increased slightly to 43% vs. 42% in the prior-year period 

//  Services & Solutions sales grew slightly by +3% yoy to 8.0% of total sales (Q4 2016/17: 
7.5%); service “smart bars” implemented in 922 out of 1,022 stores (+101 vs. June 2018) 

//  Selective store expansion continued with reduced number of openings and a focus on 
small-scale formats; 5 stores were opened, while 2 stores were closed in the same period  

// EBITDA decreased by €–82m to €215m and EBIT by €–92m to €149m; decline particularly 
driven by declining sales in Germany and Switzerland along with a group-wide declining 
gross margin by –0.9%p. to 21.6%; EBIT impacted by €7m goodwill impairment in 
Switzerland 

// EPS declined by €–0.12 to €0.24  

€m FY 2017/18 FY 2018/19 

Total sales 21,418 Slight increase 

EBITDA (excl. Fnac Darty) 6301  Slight decline 

EBIT (excl. Fnac Darty) 3991 Slight decline 

Fnac Darty profit share  21 Mid double-digit €m amount 
(based on consensus estimate) 

Net Working Capital  Moderate decline 



 
 
 
 
 
 

  

Income statement  

€m Q4 2016/17 1 Q4 2017/18 1 FY 2016/17 1 FY 2017/18 1 

Sales 2 5,150 4,953 21,605 21,418 

Sales yoy change  –3.8%  –0.9% 

DACH 2,968 2,843 12,662 12,410 

Western & Southern Europe 2 1,632 1,622 6,691 6,777 

Eastern Europe 409 362 1,699 1,689 

Others  141 126 553 542 

Gross profit 1,163 1,072 4,470 4,314 

Gross margin  22.6% 21.6% 20.7% 20.1% 

EBITDA incl. Fnac Darty 3,4 297 215 714 650 

thereof Fnac Darty 0 1 0 21 

EBITDA excl. Fnac Darty 297 214 714 630 

EBITDA margin 5 5.8% 4.3% 3.3% 2.9% 

DACH 198 112 530 428 

Western & Southern Europe 76 83 169 200 

Eastern Europe 14 21 56 63 

Others  9 –2 –42 –62 

EBIT incl. Fnac Darty 3,4 241 149 494 419 

thereof Fnac Darty 0 1 0 21 

EBIT excl. Fnac Darty 3,4  241 148 494 399 

EBIT margin 5 4.7% 3.0% 2.3% 1.9% 

DACH 166 73 412 300 

Western & Southern Europe 57 63 91 123 

Eastern Europe 11 16 37 43 

Others 7 –4 –47 –67 

Net financial result –15  63 –28 –198 

Earnings before taxes 226 212 466 221 

Income taxes –83 –128 –196 –134 

Tax rate 36.9% 60.2% 42.1% 60.7% 

Profit or loss for the period 143 84 270 87 

attributable to non-controlling 
interest 

26 1 64 64 

attributable to shareholders of 
CECONOMY AG 

117 84 206 23 

Number of shares outstanding 
(in m) 

326.8 354.0 326.8 333.6 

EPS (in Euro) 0.36 0.24 0.63 0.07 
 

Note: All figures from continuing operations only, i.e. excluding the Russian MediaMarkt business; no further portfolio changes occurred. 
1 All Q4/FY 2016/17 figures before special items with the exception of sales and gross profit. All Q4/FY 2017/18 figures as reported. 
2 Sales figures for Italy for 2016/17 and 2017/18 were restated to present revenues related to extended warranties on a net basis. 
3 See for this alternative performance indicator CECONOMY’s Annual Report 2017/18, pages 47-49. 
4 Including consolidation.       
5 Ratio EBIT or EBITDA to total sales. 
 

 

  



 
 
 
 
 
 

  

Online and Services & Solutions   

 
Sales (€ million) Change (%) 

in %  
of total sales Sales (€ million) Change (%) 

in %  
of total sales          

 Q4 2016/17 Q4 2017/18   FY 2016/17 FY 2017/18   

Online 547 604 10.4 12.2 2,300 2,593 12.7 12.1 

Services & Solutions 386 396 2.6 8.0 1,344 1,478 10.0 6.9 

 

 
Store network  

 30/06/2018 
Openings                 

Q4 2017/18 
Closures            

Q4 2017/18 30/09/2018 30/09/2017 
Openings                 

FY 2017/18 
Closures               

FY 2017/18 30/09/2018 

Germany 432 1 –1 432 429 5 –2 432 

Austria 52 0 0 52 50 2 0 52 

Switzerland 28 0 –1 27 27 1 –1 27 

Hungary 24 0 0 24 24 0 0 24 

DACH  536 1 –2 535 530 8 –3 535 

Belgium 29 0 0 29 28 1 0 29 

Greece 12 0 0 12 12 0 0 12 

Italy 115 0 0 115 116 1 –2 115 

Luxembourg 2 0 0 2 2 0 0 2 

Netherlands 49 0 0 49 49 0 0 49 

Portugal 10 0 0 10 10 0 0 10 

Spain 85 0 0 85 83 2 0 85 

Western/S. Europe 302 0 0 302 300 4 –2 302 

Poland 86 0 0 86 86 3 –3 86 

Turkey 68 3 0 71 53 18 0 71 

Eastern Europe 154 3 0 157 139 21 –3 157 

Sweden 27 1 0 28 27 1 0 28 

Others 27 1 0 28 27 1 0 28 

CECONOMY 1,019 5 –2 1,022 996 34 8 1,022 

 

 
Net Working Capital1  

€m 30/09/2016 30/09/2017 Change 30/09/2017 30/09/2018 Change 

Inventories 2,293 2,449 155 2,449 2,480 31 

Trade receivables 322 497 175 497 613 117 

Receivables due from suppliers2 1,157 1,197 40 1,197 1,239 43 

Credit card receivables 28 66 39 66 71 5 

Prepayments on inventories 0 0 0 0 0 0 

Trade liabilities –4,359 –4,817 –458 –4,817 –5,277 –460 

Liabilities to customers –134 –129 5 –129 –45 83 

Accrued sales from vouchers and customer loyalty programmes –51 –63 –12 –63 –137 –74 

Provisions for customer loyalty programmes and rights of return –18 –19 –1 –19 –23 –5 

Prepayments received on orders –32 –39 –6 –39 –46 –8 

Net Working Capital –795 –858 –63 –858 –1,125 –267 

 
1 Balance sheet figures were adjusted for discontinued operations to enable comparison. 
2 Includes €29m on 30/09/2016, which was reported in the balance sheet under Other financial assets item in non-current assets. 



 
 
 
 
 
 

  

Balance sheet  

€m 30/09/2017 30/06/2018 30/09/2018 

Non-current assets 2,144 2,093 2,282 

Goodwill 531 531 525 

Other intangible assets 100 102 124 

Property, plant and equipment 858 817 809 

Financial assets 135 109 262 

Investment accounted for using the equity method 458 480 488 

Other financial assets1 8 3 3 

Non-financial assets1 15 12 11 

Deferred tax assets 39 39 59 

Current assets 6,136 6,362 6,193 

Inventories 2,553 2,819 2,480 

Trade receivables 498 545 613 

Receivables due from suppliers1 1,246 1,102 1,239 

Other financial assets1 735 527 495 

Non-financial assets1 155 169 147 

Entitlements to income tax refunds  87 186 103 

Cash and cash equivalents 861 854 1,115 

Assets held for sale 0 160 0 

 8,280 8,455 8,475 

 

 

€m 30/09/2017 30/06/2018 30/09/2018 

Equity 666 424 665 

Non-current liabilities 1,062 1,051 1,025 

Provisions for pensions and similar obligations 640 632 547 

Other provisions 51 36 44 

Borrowings 278 295 287 

Other financial liabilities1 15 13 52 

Non-financial liabilities1 70 68 64 

Deferred tax liabilities 8 8 31 

Current liabilities 6,551 6,980 6,784 

Trade liabilities 4,929 5,151 5,277 

Provisions 199 149 190 

Borrowings 266 429 153 

Other financial liabilities1 517 345 400 

Non-financial liabilities1 596 677 671 

Income tax liabilities 44 58 94 

Liabilities related to assets held for sale 0 171 0 

 8,280 8,455 8,475 

 
1 Adjustment due to revised disclosures. For further information, see chapter “Notes on the Group accounting principles and methods” in 
CECONOMY’s annual report. 

  



 
 
 
 
 
 

  

Financial calendar  

Q1 2018/19 results Friday 8 February 2019 

Annual General Meeting Wednesday 13 February 2019 

Q2/H1 2018/19 results Tuesday 21 May 2019 

Q3/9M 2018/19 results Tuesday 13 August 2019 

Q4/FY 2018/19 trading statement Thursday 24 October 2019 

Q4/FY 2018/19 results Tuesday 17 December 2019 

 

Contact 

CECONOMY AG 
Benrather Strasse 18-20 
40213 Dusseldorf, Germany 
 

Investor Relations 

Telephone +49 (0) 211-5408-7222 
Email IR@ceconomy.de 
Website https://www.ceconomy.de/en/investor-relations/ 
 
 

Disclaimer 

To the extent that statements in this document do not relate to historical or current facts, they constitute forward-looking statements. All 
forward-looking statements herein are based on certain estimates, expectations and assumptions at the time of publication of this document 
and there can be no assurance that these estimates, expectations and assumptions are or will prove to be accurate. Furthermore, the 
forward-looking statements are subject to risks and uncertainties including (without limitation) future market and economic conditions, the 
behaviour of other market participants, investments in innovative sales formats, expansion in online and multichannel sales activities, 
integration of acquired businesses and achievement of anticipated cost savings and productivity gains, and the actions of public authorities 
and other third parties, many of which are beyond our control, that could cause actual results, performance or financial position to differ 
materially from any future results, performance or financial position expressed or implied in this document. Accordingly, no representation 
or warranty (express or implied) is given that such forward-looking statements, including the underlying estimates, expectations and 
assumptions, are correct or complete. Readers are cautioned not to place reliance on these forward-looking statements.  
 
This document is intended for information only, does not constitute a prospectus or similar document and should not be treated as 
investment advice. It is not intended as an offer for sale, or as a solicitation of an offer to purchase or subscribe to, any securities in any 
jurisdiction. Neither this document nor anything contained therein shall form the basis of, or be relied upon in connection with, any 
commitment or contract whatsoever. Historical financial information contained in this document is mostly based on or derived from the 
consolidated (interim) financial statements for the respective period. Financial information with respect to the business of MediaMarktSaturn 
Retail Group is particularly based on or derived from the segment reporting contained in these financial statements. Such financial 
information is not necessarily indicative for the operational results, the financial position and/or the cash flow of the CECONOMY business 
on a stand-alone basis neither in the past nor in the future and may, in particular, deviate from any historical financial information based on 
corresponding combined financial statements with respect to the CECONOMY business. Given the aforementioned uncertainties, 
(prospective) investors are cautioned not to place undue reliance on any of this information. No representation or warranty is given and no 
liability is assumed by CECONOMY AG, express or implied, as to the accuracy, correctness or completeness of the information contained in 
this document. 
 
This document contains certain supplemental financial or operative measures that are not calculated in accordance with IFRS and are 
therefore considered as non-IFRS measures. We believe that such non-IFRS measures used, when considered in conjunction with (but not in 
lieu of) other measures that are computed in accordance with IFRS, enhance the understanding of our business, results of operations, 
financial position or cash flows. There are, however, material limitations associated with the use of non-IFRS measures including (without 
limitation) the limitations inherent in the determination of relevant adjustments. The non-IFRS measures used by us may differ from, and 
not be comparable to, similarly-titled measures used by other companies. Detail information on this topic can be found in CECONOMY’s 
Annual Report 2017/18, pages 47-49. All numbers shown are as reported, unless otherwise stated. All amounts are stated in million euros (€ 
million) unless otherwise indicated. Amounts below €0.5 million are rounded and reported as 0. Rounding differences may occur. 
 


	1 Included non-recurring effects such as: re-assessment of inventory costs, valuation of gift card liabilities, pension income (mentioned effects accounted for a mid-double-digit €m amount).
	Note: All figures from continuing operations only, i.e. excluding the Russian MediaMarkt business; no further portfolio changes occurred.
	1 All Q4/FY 2016/17 figures before special items with the exception of sales and gross profit. All Q4/FY 2017/18 figures as reported.
	2 Sales figures for Italy for 2016/17 and 2017/18 were restated to present revenues related to extended warranties on a net basis.
	3 See for this alternative performance indicator CECONOMY’s Annual Report 2017/18, pages 47-49.
	4 Including consolidation.
	5 Ratio EBIT or EBITDA to total sales.

