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DISCLAIMER
AND NOTES

This disclaimer shall apply in all respects to the entire presentation
(including all slides of this document), the oral presentation of the
slides by representatives of CECONOMY AG, any question-and-answer
session that follows the oral presentation, hard copies of the slides as
well as any additional materials distributed at, or in connection with
this presentation. By attending the meeting (or conference call or
video conference) at which the presentation is made, or by reading
the written materials included in the presentation, you (i)
acknowledge and agree to all of the following restrictions and
undertakings, and (ii) acknowledge and confirm that you understand
the legal and regulatory sanctions attached to the misuse, disclosure
or improper circulation of the presentation.

To the extent that statements in this presentation do not relate to
historical or current facts, they constitute forward-looking statements.
All forward-looking statements herein are based on certain estimates,
expectations and assumptions at the time of publication of this
presentation and there can be no assurance that these estimates,
expectations and assumptions are or will prove to be accurate.
Furthermore, the forward-looking statements are subject to risks and
uncertainties including (without limitation) future market and
economic conditions, the behaviour of other market participants,
investments in innovative sales formats, expansion in online and
multichannel sales activities, integration of acquired businesses and
achievement of anticipated cost savings and productivity gains, and

the actions of public authorities and other third parties, many of
which are beyond our control, that could cause actual results,
performance or financial position to differ materially from any future
results, performance or financial position expressed or implied in this
presentation.

Accordingly, no representation or warranty (express or implied) is
given that such forward-looking statements, including the underlying
estimates, expectations and assumptions, are correct or complete.
Readers are cautioned not to place reliance on these forward-looking
statements. See also "Risk and Opportunity Report" in CECONOMY's
most recent Annual Report for risks as of the date of such Annual
Report. We do not undertake any obligation to publicly update any
forward-looking statements or to conform them to events or
circumstances after the date of this presentation. This presentation is
intended for information only, does not constitute a prospectus or
similar document and should not be treated as investment advice. It
is not intended and should not be construed as an offer for sale, or as
a solicitation of an offer to purchase or subscribe to, any securities in
any jurisdiction. Neither this presentation nor anything contained
therein shall form the basis of, or be relied upon in connection with,
any commitment or contract whatsoever. CECONOMY AG assumes no
liability for any claim which may arise from the reproduction,
distribution or publication of the presentation (in whole or in part).
The third parties whose data is cited in this presentation are neither
registered broker-dealers nor financial advisors and the permitted use
of any data does not constitute financial advice or recommendations.

Historical financial information contained in this presentation is
mostly based on or derived from the consolidated (interim) financial
statements for the respective period. Financial information with
respect to the business of MediaMarktSaturn Retail Group is
particularly based on or derived from the segment reporting
contained in these financial statements.

Such financial information is not necessarily indicative for the
operational results, the financial position and/or the cash flow of the
CECONOMY business on a stand-alone basis neither in the past nor in
the future and may, in particular, deviate from any historical financial
information based on corresponding combined financial statements
with respect to the CECONOMY business. Given the aforementioned
uncertainties, (prospective) investors are cautioned not to place
undue reliance on any of this information. No representation or
warranty is given and no liability is assumed by CECONOMY AG,
express or implied, as to the accuracy, correctness or completeness of
the information contained in this presentation.

This presentation contains certain supplemental financial or operative
measures that are not calculated in accordance with IFRS and are
therefore considered as non-IFRS measures. We believe that such
non-IFRS measures used, when considered in conjunction with (but
not in lieu of) other measures that are computed in accordance with
IFRS, enhance the understanding of our business, results of
operations, financial position or cash flows. There are, however,
material limitations associated with the use of non-IFRS measures
including (without limitation) the limitations inherent in the
determination of relevant adjustments. The non-IFRS measures used
by us may differ from, and not be comparable to, similarly-titled
measures used by other companies. Detail information on this topic
can be found in CECONOMY’s Annual Report 2017/18, pages 47-49.

All numbers shown are as reported, unless otherwise stated. All
amounts are stated in million euros (€ million) unless otherwise
indicated. Amounts below €0.5 million are rounded and reported as
0. Rounding differences may occur.
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CECONOMY’s majority shareholding MediaMarktSaturn and Olympia
Group create a new company with a 25%/75% shareholding in Greece

Target structure Highlights

B CECONOMY’s majority shareholding

[ CECONOMY ] MediaMarktSaturn and Olympia Group have signed a

deal to create a new company in Greece and Cyprus

78.38%
MediaM ths . B Transfer of entire Greek MediaMarkt retail business as
ediaMarktSaturn e
Retail Group J [@ ()LYM]’I:\ (;R()l'l’] contribution in kind
| | B Olympia to contribute Greek CE and entertainment
0, 0,
ZSLA’ 73" retailer Public covering the Greek & Cypriot market

New corporation | Contlnuat!on of Me.dlaMarkt and Public store network
under their respective brands

Pu bl'c B Timing of closing depending on merger control

clearance, most likely in FY 2019/20
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We have found a sustainable solution for our Greek MediaMarkt
activities and gain an immediate scale advantage

Further optimizing CECONOMY'’s portfolio

Closing the gap to the market leader

H |n line with “Lead or Leave” principle B With an estimated share of c. 14%! at eye

B Eliminating operational losses level with the market leader

B Enabling future-oriented positioning in the
Greek & Cypriot market

% Participating in a solid business case
B Business plan with positive contribution
B Preferred option with minimized funding

requirement

Combining strengths to unlock synergies

B Optimizing assortment and supplier approach

B Optimizing costs from systems alignment

1 Indicative shares based on publicly available information and own estimates based on own market intelligence.
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Public is the preferred partner with a proven track record in local market

adaptation and growth

YedaSMarkt

EANAE

6% market share! (4t rank)

Sales of 186 €m in FY 2017/18 Joining forces

in the Greek
CE market

Underperforming, but positive
momentum

Home appliances, TVs and
Services

12 stores and 1 online shop

FLHPEG

L PON (N

Public

8% market share! (3™ rank)
Sales of 256 €m in FY 2018
Profitable business

Technology and entertainment

#1 omnichannel retailer: 55 stores

in 2 countries, 2 online shops

1 Indicative shares based on publicly available information and own estimates based on own market intelligence.
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We stop our operational losses and participate in a profitable new
company with further upside potential

Financial implications

B Deconsolidation from CECONOMY’s consolidated
financial accounts

LOW to mid Savings from

elimination of B Elimination of operational losses as part of

. « . operational “reorganization and efficiency program”

single-digit €m " rosses

B 25% stake recognized and disclosed as at-equity
investment at fair value at closing date

B Positive EBIT effect of ¢.20-35 €m in FY 2019/20?

Expected
LOW t P it expected due to deconsolidation of Greek business
a -e.qUI .y and first-time recognition of 25% stake as part of
contribution “reorganization and efficiency program”

single-digit €m oo
as of 2022 B Synergies to be realized mainly by leveraging scale and
optimizing the assortment

1 Depending on merger control clearance.
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Tel.: +49 (211) 5408-7222
Email: IR@ceconomy.de
https://www.ceconomy.de/en/investor-relations/
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