Q1 2023/24
Ergebnisprasentation

9. Februar 2024

O




CECONOMY

. Uberblick
Il. Geschaftsentwicklung Q1 2023/24
lll. Ausblick und Zusammenfassung




eeoo CECONOMY Ergebnisprasentation Q12023/24

Guter Auftakt in das Geschaftsjahr 2023/24

+3 Punkte
NPS vs. VJ

+3,7% +7,8%
Umsatz’ in Q1 Bereinigtes EBIT? in Q1

vs. VJ vs. VJ

7,0 Mrd. € 248 Mio. €

Prognose fiir 2023/24 bestatigt

1Wa&hrungs- und portfoliobereinigt. 2Exkl. nach der Equity-Methode einbezogener Unternehmen, bereinigt um Portfolioverédnderungen, vor IAS 29 und exkl. nicht regelmafig wiederkehrender Ergebniseffekte.
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Erneut auf Wachstumskurs im ersten Quartal

Stationares Geschaft
Umsatz: +3,7%! vs. VJ

Online

Umsatz: +3.9%! vs. VJ
Online-Anteil: 26,4%?2
+60 Bp vs. VJ

Bruttomarge

Verbesserung: +50 Bp
Primar getrieben durch
Produktmarge

'Wahrungs- und portfoliobereinigt. Vor IAS 29. 2Exklusive Schweden und Portugal, vor IAS 29, inklusive Marketplace.

Wachstumsfelder

Marketplace: +125%
AuBenumsatz (GMV)

Retail Media:
>90% Ertragswachstum

Operative S&S-Ertrage
im Einklang mit
Umsatzwachstum

MMS-Club-Mitglieder
40-Millionen-Marke

geknackt

Free Cashflow

1,5 Mrd. € generiert
Liquiditat klar GUber 2 Mrd. €
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Erfolgreiche ,Peak“-Saison, anhaltend hohe Nachfrage nach
hochwertigen und energieeffizienten Produkten

/ Gaming / Mobile / Bodenpflege / “WeiBe Ware”

+56% Umsatz- +13% Umsatz- +22% Umsatz- +7% Umsatz-
wachstum vs. VJ wachstum vs. VJ wachstum vs. VJ wachstum vs. VJ
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Umweltfreundliche Produkte und Services liegen verstarkt im Trend

Wachstum bei Produkten mit "A"-Rating Angekaufte Produkte (in Tsd.)
n +300% n +200%
+200%
96

13
Waschmaschinen Spulmaschinen
BN Q12022/23 M Q1 2023/24 24 .
+14% Wachstum bei energieeffizienten

BetterWay-Produkten, Umsatzanteil
von 12,1% (+200 Bp) Q1 2022/23 Q1 2023/24 Q1 2022/23 Q1 2023/24

n +50%
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Weiterhin gute Fortschritte bei unseren Mittelfrist-Zielen

Geschaftsfeld KPI GJ 2021/22 GJ 2022/23 Ziel GJ 2025/26

Kerngeschaft Handel Club-Mitglieder? 39 Mio.
Kerngeschaft Handel Online-Anteil 23%

Kerngeschaft Handel 10,3 Wochen 71 W(O‘ige/r;

Entwicklung
Q1 23/24

Gesamtumsatz

Marketplace GMV 65 Mio. € 137 Mio. € 750 Mio. €

131. Dezember 2023. 2Einnahmen aus Operational Services & Solutions in % des Gesamtnettoumsatzes (ohne z. B. Retail Media, Marktplatzprovisionen und -gebihren, Lieferungen)
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Wir haben wichtige Schritte unternommen, um generative Ki
erfolgreich in unser Geschaft einzubinden

Unser GenAl-Framework
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Schlanke generative Kl-
Struktur vorhanden

|deenfindung und Bewertung
von Uber 100 Mitarbeiterideen

Umsetzung von 7 Pilotprojekten

/ Erprobung und Erfahrung mit
Kl in einer sicheren Umgebung

/ Gehostet in der EU

Kl-Sandbox fur Mitarbeitende Kl-basiertes Kundenerlebnis

/ Customer Care Chat & Voice

Bot

> 24/7-Echtzeit-Support fir
den Kunden
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Entwicklung unserer Marke zum Experience Champion
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Anhaltende Umsatzdynamik - EBIT deutlich verbessert

Q1-Entwicklung im Jahresvergleich

Umsatz
+3,7%} _ : ,
e (-1,2%) / Gute Entwicklung dank wachsendem Online-Geschaft
umsatz 7.066 6.984 / Starke Umsatzdynamik in Benelux und Spanien;
(Mio. €) Italien bleibt schwierig; Turkei performt weiterhin
stark

&

2022/23 2023/24

Bereinigtes

EBIT? )0 M . Bereinigtes EBIT

(Mio. €) / Deutliche Verbesserung; Treiber: Hohere
Bruttomarge und strikte Kostenkontrolle

9

2022/23 2023/24

1Wahrungs- und portfoliobereinigt. Wahrungseffekt -2,1%, Portfolioeffekt -2,8%. 2Exkl. nach der Equity-Methode einbezogener Unternehmen, bereinigt um Portfolioveranderungen, vor IAS 29 und exkl. nicht regelmaBig

wiederkehrender Ergebniseffekte.
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Services & Solutions- und Online-Geschaft wachsen gut, Marketplace
wachst deutlich

Q1-Entwicklung im Jahresvergleich (in Mio. €) Services & Solutions

/ Erneutes Wachstum

n +3,0% / Hohe Nachfrage nach Garantieverlangerungen und

Retail-Media-Angeboten, Rickgang bei Powerservices

Services &
Sﬁlutions- 381 (Installation)
Umsatz!?
g Online-Geschaft
2022/23 2023/24
/  Weiterhin starke Entwicklung des Marketplace
Online- +3'9Z°2 / Online-Anteil einschlieBlich Marketplace auf 26,4% gestiegen
Umsatz (1P)2 (+2,7%)
1,757

[ ———

1,805 \
Marketplace ‘
2022/23 2023/24 BruttoauBenumsatz
(GMV) (Mio. €)

Q1 2022/23 Q1 2023/24

linklusive Services & Solutions, Retail Media, Marktplatzprovisionen und -gebihren, Lieferungen) 2Exklusive Portfolioveranderungen (Schweden, Portugal); vor IAS 29. Wachstum zusétzlich bereinigt um Wahrungseffekte..
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Starke Bruttomarge und strikte Kostenkontrolle als positive
Ertragstreiber

Q1-Entwicklung im Jahresvergleich
Bruttomarge
n +50Bp

/ Deutlicher Anstieg durch besseren Produktmix zugunsten von

Brutto- 17,1% 17,6% Weil3er Ware
marge!

©

/ Hohere Produktmarge in samtlichen Regionen

2022/23 2023/24

n +20Bp _
OPEX- 14,4% 14,6% Betriebskosten

Quote!?

%

/ Ubergreifende Kosteninflation durch striktes Kostenmanagement
und Kosteneinsparungen abgefedert

2022/23 2023/24

1Exklusive Portfolioveréanderungen (Schweden, Portugal); vor IAS 29.
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Starker Free Cashflow mit Liquiditatsposition uber 2 Mrd. Euro

Free Cashflow (FCF) in Q1 2023/24 in Mio. € (Vorjahresvergleich)

/ Starke Liquiditat trotz hoher
Produktverfligbarkeit in ,Peak“-Saison

383
EBITDA ANWC Steuern Sonstige Cash- Free Leasing- Free
investitionen  cashflow zahlungen Cashflow?
Pre-
Leases
-2 -297 +10 =77 +8 -358 +2 -357

!Beim leasingbereinigten FCF wird die Riickzahlung von Leasingverbindlichkeiten abgezogen, um eine bessere Vergleichbarkeit des FCF nach IFRS 16 zu erreichen.
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Nach Q1 bestatigen wir unseren Ausblick fiir 2023/24

// Leichter Anstieg des wahrungs- und portfoliobereinigten Gesamtumsatzes

// Deutliche Verbesserung des bereinigten EBIT

// Alle Segmente werden zum Umsatzwachstum beitragen

// Verbesserung des bereinigten EBIT durch DACH und West-/Siideuropa

Der Ausblick ist um Portfolioveranderungen bereinigt und bertcksichtigt nicht die Ergebniseffekte aus den nach der Equity-Methode bilanzierten Unternehmen. Auch bilanzielle Effekte aus der Anwendung von IAS 29 im Hochinflationsland Tirkei sind
nicht bertcksichtigt. Nicht berlicksichtigt sind Einmaleffekte, insbesondere im Zusammenhang mit der Vereinfachung und Digitalisierung zentraler Strukturen und Prozesse oder Anderungen des rechtlichen Umfelds.
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Zusammenfassung

01

Starker Auftakt ins neue
Geschaftsjahr

03

Die Dynamik nimmt zu.
Unsere MaBnahmen zur
Bewaltigung der aktuellen
Herausforderungen zeigen
Wirkung

05

Unser Fokus liegt weiterhin
auf Kosten, Rentabilitat und
Liquiditat

02

Trotz eines schwierigen CE-
Marktes halt sich unser
Marktanteil stabil

04

Wir stellen das
Kundenerlebnis in den
Mittelpunkt und setzen unsere
Strategie konsequent um

06

Wir bestatigen unseren
Ausblick fiir GJ 2023/24
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Fragen & Antworten

\ &

Dr. Karsten Wildberger Dr. Kai-Ulrich Deissner
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DISCLAIMER AND NOTES

This disclaimer shall apply in all respects to the entire presentation
(including all slides of this document), the oral presentation of the slides
by representatives of CECONOMY AG, any question-and-answer session
that follows the oral presentation, hard copies of the slides as well as any
additional materials distributed at, or in connection with this presentation.
By attending the meeting (or conference call or video conference) at which
the presentation is made, or by reading the written materials included in
the presentation, you (i) acknowledge and agree to all of the following
restrictions and undertakings, and (ii) acknowledge and confirm that you
understand the legal and regulatory sanctions attached to the misuse,
disclosure or improper circulation of the presentation.

To the extent that statements in this presentation do not relate to historical
or current facts, they constitute forward-looking statements. All forward-
looking statements herein are based on certain estimates, expectations
and assumptions at the time of publication of this presentation and there
can be no assurance that these estimates, expectations and assumptions
are or will prove to be accurate. Furthermore, the forward-looking
statements are subject to risks and uncertainties including (without
limitation) future market and economic conditions, the behaviour of other
market participants, investments in innovative sales formats, expansion in
online and omnichannel sales activities, integration of acquired businesses
and achievement of anticipated cost savings and productivity gains, and the
actions of public authorities and other third parties, many of which are
beyond our control, that could cause actual results, performance or
financial position to differ materially from any future results, performance
or financial position expressed or implied in this presentation.

Accordingly, no representation or warranty (express or implied) is given
that such forward-looking statements, including the underlying estimates,
expectations and assumptions, are correct or complete. Readers are
cautioned not to place reliance on these forward-looking statements.

See also "Opportunity and Risk Report" in CECONOMY's most recent
Annual Report for risks as of the date of such Annual Report. We do not
undertake any obligation to publicly update any forward-looking
statements or to conform them to events or circumstances after the date
of this presentation.

This presentation is intended for information only, does not constitute a
prospectus or similar document and should not be treated as investment
advice. It is not intended and should not be construed as an offer for sale,
or as a solicitation of an offer to purchase or subscribe to, any securities in
any jurisdiction. Neither this presentation nor anything contained therein
shall form the basis of, or be relied upon in connection with, any
commitment or contract whatsoever. CECONOMY AG assumes no liability
for any claim which may arise from the reproduction, distribution or
publication of the presentation (in whole or in part). The third parties whose
data is cited in this presentation are neither registered broker-dealers nor
financial advisors and the permitted use of any data does not constitute
financial advice or recommendations.

This presentation contains forecasts, statistics, data and other information
relating to markets, market sizes, market shares, market positions and
other industry data on the Company’s business and markets (together the
“market data”) provided by third party sources as interpreted by us. This
market data is, in part, derived from published research and additional
market studies prepared primarily as a research tool and reflects estimates
of market conditions based on research methodologies including primary
research, secondary sources and econometric modelling. We want to point
out that part of the market data used has been collected in the framework
of a market survey carried out as a panel observation. The panel is a
regular survey monitoring sales of specific products and product
categories, using a range of distribution channels including internet, retail
outlets (e.g. high street, mail order) and companies (e.g. resellers). The
market data does not represent actual sales figures globally or in any given
country; rather, the market data represents a statistical projection of sales
in a given territory and is subject to the limitations of statistical error and
adjustments at any time (e.g. reworks, changes in panel structure). The
representativeness of the market data may be impacted by factors such as
product categorization, channel distribution and supplier universe
identification and statistical sampling and extrapolation methodologies. The
market data presented is based on statistical methods and extrapolation.

In addition, market research data and trend information as interpreted or
used by CECONOMY is based on certain estimates and assumptions and
there can be no assurance that these estimates and assumptions as well as
any interpretation of the relevant information by CECONOMY are accurate.

The market research institutes which data CECONOMY used as basis for this
presentation are neither registered broker dealers nor financial advisors
and the permitted use of any market research data does not constitute
financial advise or recommendations.

Historical financial information contained in this presentation is mostly
based on or derived from the consolidated (interim) financial statements
for the respective period. Financial information with respect to the business
of MediaMarktSaturn Retail Group is particularly based on or derived from
the segment reporting contained in these financial statements.

Such financial information is not necessarily indicative for the operational
results, the financial position and/or the cash flow of the CECONOMY
business on a stand-alone basis neither in the past nor in the future and
may, in particular, deviate from any historical financial information based
on corresponding combined financial statements with respect to the
CECONOMY business. Given the aforementioned uncertainties, (prospective)
investors are cautioned not to place undue reliance on any of this
information. No representation or warranty is given and no liability is
assumed by CECONOMY AG, express or implied, as to the accuracy,
correctness or completeness of the information contained in this
presentation.

This presentation contains certain supplemental financial or operative
measures that are not calculated in accordance with IFRS and are
therefore considered as non-IFRS measures. We believe that such non-
IFRS measures used, when considered in conjunction with (but not in lieu
of) other measures that are computed in accordance with IFRS, enhance
the understanding of our business, results of operations, financial position
or cash flows. There are, however, material limitations associated with the
use of non-IFRS measures including (without limitation) the limitations
inherent in the determination of relevant adjustments. The non-IFRS
measures used by us may differ from, and not be comparable to, similarly-
titled measures used by other companies. Detail information on this topic
can be found in CECONOMY's Annual Report 2022/23, pages 32-35.

All numbers shown are as reported, unless otherwise stated. All amounts are
stated in million euros (€ million) unless otherwise indicated. Amounts below
€0.5 million are rounded and reported as 0. Rounding differences may occur.
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